
 

 

 

                                                                        

 

 

Intelligent life-saving thermography 

 
Business Summary: 

Thermy looks to simplify the breast cancer screening process using thermal 

imaging and artificial intelligence to provide lifesaving early detection for women 

as of 20 years old of any part of the world. 

 

Product / Service: 

Thermy is a medical device with an A.I. software that analyzes thermal images and 

searches for tumor growths, we sell directly Thermy and provide the artificial 

intelligence analysis service. 

 

Customer Problem: 

Currently, the breast cancer detection process is a time consuming, expensive 

process with deficiencies that involve painful medical procedures, limited coverture 

and a high mortality rate due to late detection. In Mexico 75%, percent of the 

diagnoses are done late due to a lack of equipment and radiologist but also by the 

fear women have to the standard technique, this is the same case for many 

countries with big populations and small healthcare budgets. 

 

Market / Target Customers: 

In the world there are over 2,235 million women that need breast cancer screening 

every year. Our local market in Mexico is the 42 million women that have this need 

and a lack of equipment in the healthcare sector of 8400 Thermy Units. Our first 

reachable market will be 400,000 women as of 20 years old and 100 hospitals, 

clinics and image laboratories. 

Marketing and Sales Strategy: 

We will offer the direct sale of our systems and charge a fee per study analysis to 

Hospitals, clinics and image laboratories. We will sell directly to reach the Mexican 

private hospitals market and use sub-distributors for the sales to the public 

healthcare institutions and also directly through public biddings. 

 

Business Model: 

Our Device will be sold in an average price of $35,000 USD and each AI software 

analysis will cost $10. By 2024 we will have sold +100 devices and they will be 

doing around 400,000 studies per year representing earnings of over $7.5 Million 

USD.  

 

Competitors: 

-HIGIA Technologies 

-Niramai 

    

Competitive advantage: 

Patented system, finishing clinical trials, over 3200 studies performed, hospital 

alliances. 

 

Business Team: 

Direction:  Luis Enrique Hernández Gómez  

Marketing: Jan Andrei Merino González 

Technology: Kevin Andrés Hernández Santiago 

Research: Pedro Abraham Sánchez Méndez 

A.I.: Jorge Antonio Juárez Aburto 

 
 
 
 

 

 
 
  

Business Profile: 

 
URL: 
Thermy 
 
Industry: 
Medical Devices & 
Health Services 

 
Employees: 
+20 full time. 

 

Founded: 
October 31st, 2016 

 
Contact: 
hola@thermy.com.mx 
 
Management: 
Hearthcore S.A.P.I. de C.V. 
team 

 
Advisers: 
SUM, AVON, INTEL, FUCAM, 
G2 CONSULTING, FLIR. 
-Dr. Enrique Martín del 
Campo Mena 

-Dr. Emilio Sacristán Rock 

-Jorge González Gasque 

Investors: 
AVON, G2 MOMENTUM. 
 
Videos: 
Thermy 
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